Introduction
A gift is a very important attribute of communication both in business and everyday life.
It is one of the main categories that have universal characteristics and national-specific ones as well. After analyzing the existing points of view on the problem of concepts, one can conclude that the most frequently used methods are the analysis of lexical paradigms verbalizing the concept, the analysis of proverbs and aphorisms, the lexical analysis of words representing the concept, associative and receptive experiments. In this paper, the study of the "gift" concept is made through the use of such methods as associative experiment and questionnaires.
Object and subject of research
The object of research is a "gift" concept in Comparing the dictionary meaning of "gift" concept in Russian and Chinese, one can detect some similarities and differences. In both languages it was noted that the gift is a thing presented as a donation. However, in China they make it to pay tribute, to show good or friendly intentions, and in Russia the goals are different (to please, to benefit). Besides in the Russian language the word "gift" has a number of figurative meanings which it does not have in
Chinese.
For the more accurate representation of the "gift" concept in China and Russia it is interesting to read the analysis of the Chinese and
Russian proverbs which can be found in the work "Semantic variability of the "gift" concept in the Chinese and Russian lingvocultures" (Vasil'eva, Chibisova, 2015) . Still, it should be borne in mind that ordinary consciousness, keeping the experience of previous generations, however, adapts it to the new conditions.
Materials and procedures
For defining the content of the "gift" They were the Russian and Chinese students from Komsomolsk-on-Amur State Technical
University and the Pacific State University of Khabarovsk. Gender differences were not taken into account, the time was not limited.
Analysis result
This section considers the reflection of a "gift" concept in the individual consciousness of modern Chinese and Russians. The main methods used to solve this problem are the method of free association experiment and questionnaires.
In the first part of the questionnaire, the respondents were asked to name their associations to the word "gift". Among the responses of Chinese responders, the most frequently mentioned were the following: "give a gift" which is 9 % of all the answers; "feelings"
and "a pleasant surprise" which also account for 9 %. The answers "birthday", "friendship" and "happiness" form up to 7 % of all responses.
The respondents also named such associations as "meeting with friends", "apology", "wedding ceremony", "St. Valentine's Day", "Christmas", "respect", "a request for a favor", "mutual gifts", "profit", "benefit", "generosity", "waste of money", "impatience", "importance" and "attention". These variations account for approximately 4 % of the total responses.
Thus, all the associations can be grouped into:
1) celebrations (birthday, wedding ceremony, St. Valentine's Day, Christmas);
2) feelings (apology, respect, friendship, happiness, generosity, a pleasant surprise, impatience, importance and attention);
3) selfish intention (request for a favor, mutual gifts, profit, benefits);
4) negative associations (expense);
5) other associations (give a gift, meeting with friends).
As it turned out, a group "celebrations" includes 19 % of the total responses, a group "feelings" -56 %, the group "selfish intentions" -12 %, "negative associations" -4 %, and the group of "other associations" -9 %. Thus, it is obvious that the Chinese value most the emotional side of the gift.
Among the responses of the Russians, of the most frequency were "joy" which is about 29 % of the total responses, and "holiday" -9.2 %.
Less frequently were mentioned "attention" (6.5 %), "surprise" (5.2 %), "whole-heartedly" (5.2 %). Then came "package", "something bright, brilliant" and "warmth, good" making up 4 % of the total amount of responses.
Besides there were mentioned "nice necessary thing", "smile", "new thing", "expense" and "excitement" forming 2.6 % each, as well as "Christmas", "New Year", "birthday", "miracle", "wish-fulfillment" "expensive thing", "dance", "interest", "recollection", "guilt", "boredom", "irritation", "work", "book", "flowers" each forming 1.3 % of the total sum of the responses.
Again, to present a clearer picture, all the associations were divided into the following groups: The group "celebrations" is 14 % of the total sum of the responses while the groups "feelings", "gift description", "negative associations" and "other associations" are 58 %, 15 %, 7 % and 6 %, respectively.
Thus, it becomes obvious that in the minds of individual members of Russia emotional aspect of "gift" concept is very important; it is also true for the Chinese. The association experiment confirmed that the concept of "gift" has mainly positive connotations. However, it is important to note that both the Chinese and the Russians named negative associations (4 % and 7 %, respectively).
According to the Chinese respondents, a book is the best gift they have ever received, which represents about 30 % of the total amount of responses. Slightly less important are such answers as wristwatches and any gift from a friend, 13 % each choice. Answers "computer"
and "mug" are up to 8 % of the total responses and options for "life", "money", "education", "hand-made gift", "skirt" and "erotic gift" are 4 % each. An interesting fact is that among the reasons why this gift is considered the best, most respondents mentioned the donor. The analysis of the answers makes it possible to conclude that for the Chinese the material value of the present is less important than a person from whom the gift was received.
Most of the asked Russians (20 %) had difficulty in answering what kind of gift they ever received was the best one because of several reasons: all gifts are equally good, attention is more important than gift, etc. 10 % believed that the best gift is the one that is remembered and 7.5 % preferred hand-made gifts. The rest answers can be divided into two categories:
material and non-material gifts. The material gifts include music CDs (5 %), speakers (2.5 %), money (2.5 %), a book (7.5 %), a dog (2.5 %), the right gift (2.5 %), a flower in a pot (5 %), a chocolate bar (2.5 %), a portrait (2.5 %), a shaving machine (2.5 %), a vehicle (2.5 %), and a mobile phone (2.5 %). The category of non-material gifts includes attention (5 %), an inscription on the pavement under the window (2.5 %), gifts of fate (2.5 %), sister/brother (5 %) and life (2.5 %).
Among the reasons for choosing these gifts most often there was mentioned the attitude to the donor, the feeling caused by this gift and the necessity of the gift.
The comparative analysis of the responses of respondents in both countries indicated that both the Russians and the Chinese appreciate a gift according to the feelings it evokes. They highly evaluate gifts made by the donator with his/ her own hands as they mean care and attention.
However, the Russian respondents mentioned the practicality of the gift which is absent in the Chinese replies. A book is thought the best present by many Chinese respondents while only 7.5 % of the Russians agree with it. This fact is of certain interest because not so long ago in the former Soviet Union presenting a book was widespread and appreciated.
According to the Chinese, the best gift they ever made are flowers, a book, a card made with their own hands, the gift liked by their friend and gifts made with their own hands, which are 50 % of the total responses, 10 % each, respectively.
Such options as a marriage proposal, a gem, tea, china, love, money, a digital photo frame, a phone, a wristwatch and a photograph form 5 % each, which is 50 % of 100 %. The analysis of the responses to this question once again confirms the correctness of the conclusion that in China, the material side of the "gift" concept is less important than the emotional.
In turn, the majority of the Russians found it difficult to say what gift ever donated by them can be considered the best (28.9 %) because they believe that all the gifts are equally good. Slightly less popular are such gifts as jewelry (8 %), perfumes (8 %), books (6 %), toys (6 %) and spirits (6 %). The least frequently there were mentioned postcards (3 %), equipment (3 %), souvenirs (3 %), socks (2 %), pens (1 %), cars
(1 %), wristwatches (1 %) and phones (1 %). As one can see, the most popular gifts are impersonal in Russia.
Most Chinese would prefer to give flowers to their Russian friend which accounts for 31 % of the total amount of responses. This is followed by chocolate (12.5 %) and tea (12.5 %). The custom of presenting tea in China is due to the fact that a tea tree is a symbol of fidelity because any attempt to transplant an adult tea tree fails.
In ancient times, the groom gave tea to his bride during formal marriage proposal as a sign of the steadfastness of his words. Furthermore, tea is the symbol of fertility. The answer "a souvenir" won 9 % of the total; the money occupies 6 %, and a
Chinese knot, a cake, a calendar, spirits, clothes, shoes, jewelry, perfume or any gift scored 3 % out of 100 %.
Choosing a gift for a friend from China, as it is associated with separation, while in China it is considered a good and popular gift. 32 % of the answers were the option "a purse with coins".
As it was mentioned above, to give money in China is considered to be the wish of wealth and prosperity. The remaining 24 % of the Chinese would prefer to present a set of handkerchiefs. According to Russian tradition, a gift by way of handkerchiefs promises tears. This situation once again demonstrates that 68 % of people would make a communicative mistake.
The Chinese were asked to find a way out of the situation when they cannot attend the birthday celebration of their Russian friend; therefore, they have no chance to give a gift on time. 92 % of respondents chose the option "to give a gift in advance" and the remaining 8 % preferred "to give a gift on arrival". Based on these data, it can be assumed that the overwhelming majority of the Chinese would made a communicative mistake as but the number 4 has a negative connotation. The thing is that the Chinese a numeral "four" (四, sì) and a verb "to die" (死, sǐ) are homophones, so this number is undesirable in any form. The option "set of knives" was chosen by 2.6 % of respondents. As in China the gifts in the form of sharp objects mean strained relations, a conflict is probable to occur in 16 % of cases out of 100 %.
Conclusion
This study allows reaching a number of 
